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A grassroots marke�ng and distribu�on  

company connec�ng New York’s farmers  

with urban consumers.  

Our Policy Agenda 
The Milk Not Jails brand of products is an alternative 

economic relationship built to demonstrate that ru-

ral New York does not have to be dependent on the 

prison industry.  Simultaneously, our grassroots, 

statewide campaign is committed to participating in 

advocacy e/orts to demand systemic change.  We 

attend rallies, educate the public, and meet with 

elected o1cials in support of our policy agenda.  We 

hope you’ll join us!  Each time you purchase a Milk 

Not Jails product, you are supporting our work to 

make the following changes: 

 

Rural & Farm Policy Demands: 

• Stop Dean Foods’ Monopoly 

• Protect New York’s Farmland 

• Increase NY Farm Food in Schools 

• Legalize the Sale of Raw Milk Products 

 

Criminal Justice  Policy Demands: 

• Pass the SAFE Parole Act 

• End Racist Marijuana Arrests 

• Pass the Domestic Violence Survivors Justice Act 

• Close Empty Prison Beds 

 

Learn more about each of these political demands at  

www.milknotjails.org/policy. 

 Join Us Now! 
Bene?t from the newest, coolest thing to happen to milk 

these days—Milk Not Jails!  Consider using Milk Not Jails 

products in your business and o/ering our products for 

sale directly to your customers. 

 

As a purveyor of Milk Not Jails products, you’ll bene?t 

from all of the promotion we do throughout the city.  At 

each promotional event, we give passersby a list of stores 

where they can purchase Milk Not Jails products, and we 

want your business to be listed on that postcard.  As a pur-

veyor, you’ll also receive signage for your store and 

shelves to attract new business and interest from your 

customers. 

 

Contact us to set up a meeting and receive a product and 

price list.  Learn more at www.milknotjails.org.  

 



Who We Are Our Farms 
Milk Not Jails is a grassroots, statewide campaign.  We 

are working to end upstate New York’s economic de-

pendence on the prison industry by strengthening 

and expanding ways for New York farmers and con-

sumers to support each other politically and economi-

cally. 

  

Rural New York is home to 90% of the state’s prisons, 

even though the vast majority of people in prison 

come from New York City. Prisons are a major part of 

the rural economy and, unfortunately, the guards un-

ion and politicians who represent them block im-

provements to the criminal justice system because 

they fear losing jobs in their community.  Milk Not 

Jails is working to o/er another urban-rural economic 

relationship.  We believe the need for rural jobs 

should not dictate sentencing policy.  We believe that 

farming is a rich and viable industry in need of critical 

support and infrastructure.  We show urban consum-

ers that buying local is worth the extra cost because 

supporting farmers has so many positive impacts. 

  

Milk Not Jails partners with dairy farmers in New York 

who sign on to our policy agenda.  In exchange for 

their strategic political support, we market, sell, and 

distribute their products to urban consumers through 

our non-pro?t marketing and distribution company. 

By tying dairy consumption to the health of the up-

state economy and, therefore, the future of the crimi-

nal justice system, Milk Not Jails is increasing demand 

for NY dairy products each day. 

 

We use theater and games to educate consumers 

about eating local, fresh food and the impact it has 

on their bodies and their communities.  We partner 

with businesses who sell Milk Not Jails products to 

host ice cream socials and carnivals where people can 

learn about Milk Not Jails and taste our products. 

Milk Not Jails currently markets and distributes fresh 

products from Ronnybrook Farm Dairy and Hawthorne 

Valley Farm.  Both are located in the Hudson Valley.   

Milk Not Jails is always looking for more farms to work 

with and support and takes lead from its customers 

about what products and farms to engage. 

 

Because rural sustainable development and job creation 

are our priorities, we work with small, non-industrialized 

farms that are committed to environmental preservation.    

 

Our farms don’t pump their ?elds full of chemical pesti-

cides. They don’t keep cows in cages all day, feed them 

genetically modi?ed corn and soy, or inject them with 

arti?cial hormones.  They don’t prioritize pro?ts over 

their cows’ or consumers’ health.  They don’t milk cows 

when they have udder infections or other ailments. 

 

Our farms do preserve local farm jobs in their community.  

They do graze their cows on pasture and let them roam 

the ?eld every day.  They do feed their cows grass and 

supplement with hay, alfalfa, oats, and other healthy 

grains.  They do care about their cows and consumers’ 

health over pro?ts.  When cows are sick they take them 

out of the milking rotation, guaranteeing that you have 

fresh, clean food. They do call their cows by their names. 

Marketing 

We use theater and art to convey our message. 

We have created our own carnival games, like “Pop the 

Prison!” to engage new consumers. 


